IT'S ABOUT TIME

BEFORE AFTER

How to catch lazy, busy readers
attention, then engage them. INTERESTING HEADLINE HERE

THEN TURN THEM INTO
15-SECOND READERS:

- Key-points list
(4-5 maximum)

- Summary

- Easy first sentence

- ‘Big news' first

- Mird Find the ‘gap’ (problem,
question, challenge, puzzle)

THEN TURN THEM INTO
30-SECOND READERS:

- Subheads that tell story
to skimmers

- Short paragraphs
(4-5 lines maximum)

- Bullets (numbered if
more than 5)

VMIAGNETO

SHARPEN YOUR MESSAGE
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